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1. Abstract 

Social media are currently an essential marketing tool for the majority of the organizations. In 

April 2022, Facebook (82.03 %), Twitter (6.14 %), Pinterest (2.33 %), YouTube (7.64 %), 

Instagram (1.195 %), and reddit are predicted to be the most popular social media platforms in 

Sri Lanka. Further, because social media may give social proof of business, cost-effective 

advertising, and brand exposure, businesses are interested in social media interaction. For this 

reason, businesses create Facebook fan pages for their brands and implement marketing 

methods that boost consumer engagement through interaction. Data Mining and analysis is 

need for social media networks to understand its usefulness and suggestions for businesses 

based on the results. In this research author used Graph API explorer to get data from a travel 

Facebook fan page called “Bushwalkers”and python language is used to analyse and get the 

insights of those data. Based on the findings the author was able to decode the insights of the 

facebook page for the better analysis such as no of fans for the page has been increasing over 

time, and majority of the fans are based in Colombo city between the age group of 25-34. 

Further, Fans demographic information, likes, dislikes, reason for dislikes, customer 

engagement is analysed based on the expressions “Like”, “sad”, “angry”, “love”, “haha” and 

time frame that fans are active online such information was extracted and analysed form this 

Fb page and marketing strategies were also recommended based on the output from the 

analysis. 

  


